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FOCUS

RERUNS RAISE
MEGA MILLIONS
FROM STREAMERS

Offspring of original viewers have voracious
appetite for ‘Seinfeld, ‘Friends’ and ‘The Office’

BY ELAINE LOW

A

IN A YEAR in which more than 500
scripted series are on the air and new
streaming services seem to debut nearly
monthly, some of the biggest money being
thrown around for content has gone to a
handful of old TV shows, the kind that for
years have hummed along evening televi-
sion without much fuss.

Mega million-dollar figures have
screamed across headlines in recent
months amid salivation over stream-
ing rights to coveted library content: a
reported $500 million for “Seinfeld” at Net-
flix and $500 million for “The Office” at
NBCUniversal’s Peacock, to name a couple.
WarnerMedia thus far appears to have one
of the greatest appetites, committing an
estimated $425 million for “Friends” and
$600 million for “The Big Bang Theory” in
order to pack the soon-to-launch HBO Max;
a source familiar with the negotiations
tells Variety that the WarnerMedia-backed
service nabbed “South Park” domestic sub-
scription video-on-demand rights for $500
million to $550 million.

But some industry watchers say these
gargantuan price tags for licensed content
likely mark a unique point in history, not
an ongoing trend, thanks to a confluence
of factors that may never again occur as
peak TV and the so-called streaming wars
converge.

For one thing, there will never be
another “Friends.” Or “Seinfeld.” Such
blockbuster shows found themselves com-
peting in a far less crowded space in the
>90s, with fewer networks, fewer series and
therefore more viewers to go around, help-
ing to breed the sort of cultural cachet
that is tough to replicate in 2019.

“What you’re really seeing is a battle of
content to drive eyeballs to a particular
service,” says Darrell Miller, an entertain-
ment attorney at Fox Rothschild.

So far, these shows continue to have
relevance, as Gen Z binges on Ross and
Rachel and Jim and Pam — “Friends” and
“The Office” are said to be two of Netflix’s
most-watched shows. That has made them
valuable properties, despite having gone
off the air in 2004 and 2013, respectively.

Netflix held onto “Friends” this year for an
estimated $100 million before relinquish-
ing it to HBO Max.

But what newer generations hold dear
remains to be seen.

“The timing of this is working out great
for the licensors [the studios], in that these
shows were culturally ubiquitous in their
time, and now there’s essentially been
enough time passed that the kids of peo-
ple who watched those shows while they
were on the air are discovering them,” says
one industry insider, who believes the cur-
rent market is overheated. “[But] if you fast
forward another 15,20 years in the future,
it’s not as clear to me that the kids of peo-
ple who are watching today are going to
have parents who talk about this one show
that was the biggest thing.”

A similar bidding war emerged between
2014-16 for streaming rights to ongoing
series. That spurred a market of sellers hop-
ing to sell network drama out-of-season
streaming rights for a pretty penny. Netflix
grabbed the industry’s attention in 2014 by
shelling out $2 million an episode for rights
to the NBC/Sony Pictures TV’s “The Black-
list”and $2 million for reruns of the Fox/
Warner Bros. TV “Gotham.”

Another factor driving the feeding
frenzy is the need to stack new SVODs
with as much programming as possible.
And in this vertically integrated industry,
such series as “The Office” and “Big Bang”

PAY RAISE
NBCUniversal
paid big bucks in
order to stream
“The Office” on its
Peacock platform.

are returning home, each being featured
on streaming services owned by the par-
ent company of the studios from which
they were birthed.

But that doesn’t mean that they’re get-
ting cut any sweetheart deals. Studios typi-
cally engage with multiple bidders for lin-
ear and SVOD rights, ensuring that they
are still extracting as much value as pos-
sible from their library assets and satis-
fying the profit participants involved. As
Variety has previously reported, the deal-
making among Warner Bros., TBS and HBO
Max for the streaming rights to “Big Bang”
was done at arm’s length, despite the three
divisions being under the greater Warner-
Media umbrella.

Looking ahead, the shift to digital con-
sumption has prompted changes to profit
participation on new series, which will in
turn impact the consequences for licens-
ing deals with both linear and streaming
platforms. Streamers including Netflix and
Amazon essentially buy out the traditional
syndication rights to the shows they com-
mission, because the streaming business
model requires platforms to hold on to
international and rerun rights long after a
show premieres. Since this offers producers
no way to profit from selling rerun rights,
streamers pay upfront to compensate pro-
ducers and talent for that lost monetiza-
tion opportunity.

With the debut of Disney Plus, Dis-
ney recently unveiled a profit participa-
tion model, which follows the pure-play
streamers’ lead in shifting the focus from
backend profit participation stakes that
pay off in perpetuity to a system of higher
fees upfront, plus bonuses or escalators if
a show reaches certain benchmarks such
as longevity, viewership and awards.

“What the Disney family is doing right
now, I would say, is cutting edge — Netflix
isn’t doing this yet,” says Marc Simon, an
attorney at Fox Rothschild. Instead of giv-
ing percentage points,“when it comes to
the longevity bonus, they are literally say-
ing, ‘If you have a one-hour series that goes
into season 3, each point is worth X dol-
lars. If you go into season 4, the value of
your point is worth X dollars. And we are
paying it out on objective criteria.’ Which
is shockingly transparent and brand new.”

The move means more wiggle room
for Disney’s studios when licensing their
shows to various platforms, theoretically
reducing issues with calculating back-end
profits. But it also raises questions of how
favorable this new bonus model will ulti-
mately be to profit participants.

“What I believe is, Netflix started this
— the fixed-formula back-end, premiums,
buyouts — Amazon’s kind of followed
through with their formulas for certain
things [and now] Disney’s doing their ver-
sion of it,” says Miller. “We’re at the very,
very beginning of an entire new world.

I predict in three to five years it’ll be a
whole new landscape.” 4
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FOCUS

JEALNARER
INPACT REPORT

Variety highlights the top mavens
guiding an industry that continues

to re-invent itself

PROFILES BY NICK CLEMENT, TODD LONGWELL

AND ROBERT MARICH

TOM K. ARA

-

BYRON ASHLEY

AFSHIN BEYZAEE

PARTNER, CO-CHAIR, ENTERTAINMENT
FINANCE & TRANSACTIONS
DLA PIPER

In a landscape-altering deal,

Ara represented Disney on a key
aspect of its $71.3 billion acqui-
sition of 21st Century Fox assets.
The Century City-based attor-
ney also advised South Korea's
CJ Entertainment; esports
startup Vindex; and Story-

bots children’s brand in its Net-
flix sale. Ara reps City National
Bank and its owner Royal Bank
of Canada, as well as SunTrust,
on various film/television proj-
ect and corporate loans. Ara
says, historically, transforma-
tive Hollywood change occurs
in single chunks, but the digi-
tal revolution is a broad conflu-
ence, including the arrival of Sil-
icon Valley and giant startups.
“Frankly, we've haven't previ-
ously seen change on this scale
in our industry,” he says.

PRESIDENT
SETTEBELLO ENTERTAINMENT

PARTNER
DLA PIPER

Ashley’s Settebello Entertain-
ment manages emerging art-
ists working in every platform
of entertainment and media,
and in less than two years has
closed more than 600 deals
in digital, film, TV, books, tour-
ing, endorsements and con-
sumer products. The company
has struck deals with Netflix,
Lakeshore, Facebook Watch,
Hulu and iTunes, with a focus
on the youth sector, first-

time storytellers, and the big-
gest market prize of all, China.
“Over the past year and a half,
I've seen substantial doors
open for my clients overseas,
specifically in China, present-
ing artists with an opportunity
to open a more-or-less simi-
lar but separate business over-
seas,” says Ashley.

Beyzaee is at the epicenter of
Hollywood business manager
consolidation. He repped sell-
ers David Weise & Associates,
and Altman Greenfield & Sel-
vaggi. Further, the Los Ange-
les-based attorney advised
buyer NKSFB for absorbing
another business management
firm. Other clients include
talent agency APA, Lego for
media, the production com-
pany behind “South Park,” and
law firms tapping his tax and
corporate expertise. In cor-
porate acquisitions, Beyzaee
says the buyers are not always
attracted by IP or hard assets.
Sometimes the primary moti-
vation is to nab human capital
because “having people who
can put together a deal or
project is invaluable,” he says.

Congratulations
to our fellow honorees

Variety’s 2019

Dealmakers Elite:
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DANIEL H. BLACK

GORDON BOBB

VICE CHAIR, GLOBAL ENTERTAINMENT
& MEDIA PRACTICE
GREENBERG TRAURIG

PARTNER
DEL SHAW MOONVES TANAKA
FINKELSTEIN & LEZCANO

Black reps Caesars Enter-
tainment for its gaming-con-
tent deal with Turner Sports/
Bleacher Sports; live-event
hologram company Base Enter-
tainment; toy company Spin
Master; Fremantle’s Original
Prods., including three real-

ity TV series pickups; and
Blackbird Presents, navigat-
ing thorny music-rights issues
for documentaries and live
events. The Los Angeles-based
attorney also negotiated more
than $100 million in executive
employment agreements in the
past year. Black sees cross-bor-
der deals getting trickier as, for
instance, other countries aim
to build local champions that
complicate Hollywood rela-
tions. He sees “the need to
anticipate what the world will
look like in the years ahead” in
crafting today’s transactions.

Bobb struck a seven-figure
deal for multihyphenate Janet
Mock at Netflix, making her
the first transgender creator
to sign with a leading media
company. “I'm excited about
Janet’s overall deal at Netflix
because she’s a unique and
important voice for the cul-
ture and now has a platform to
amplify that voice,” Bobb says.
He also helped to negotiate
Ava DuVernay’s $100 million
overall TV pact with Warner
Bros., as well as directing their
upcoming “New Gods,” and
made deals for her to direct
the HBO Max pilot “DMZ.” He
also secured an eight-figure
deal at Amazon for screen-
writer-producer-actor Lena
Waithe.

JOSEPH CALABRESE

GLOBAL CHAIR — ENTERTAINMENT,
SPORTS & MEDIA PRACTICE

NANCY BRUINGTON
KEN DEUTSCH
ROBERT HAYMER
RICK OFFSAY
JONATHAN WEST

PARTNERS
LATHAM & WATKINS

Their clients include distributor
A24 for financings and Apple

film licensing; Hollywood For-
eign Press Assn. including

its eight-year Golden Globes
TV deal; Skydance Media for

a China financing and other
transactions; and Warner Bros.
Entertainment for various
transactions. For TV, clients
include Byron Allen’s Enter-
tainment Studios acquiring TV
stations; and Sinclair Broad-
cast Media for sports-chan-

nel transactions. The six attor-
neys are based in Century City.
Calabrese works entertain-
ment, sports and media. Hay-
mer advises on M&A and joint
ventures. Deutsch reps inde-
pendent producers and their
strategic partnerships. Bruing-
ton works financing including
credit facilities. Offsay handles
distribution, output and licens-
ing agreements. West advises
creative talent and their com-
panies in IP transactions. With
direct-to-consumer stream-
ing exploding, Calabrese says
“the next 12 months will be the
most transformative and inter-
esting period for media since
the invention of TV.” As content
booms, Haymer notes that tal-
ent angles for creative freedom
and other perks. “There are
enormous financial and cre-
ative opportunities for content
makers and owners,” he says.

MARC CHAMLIN

CHAIR, TELEVISION PRACTICE
LOEB & LOEB

As part of his work for long-
time client Oprah Winfrey
and her production com-
pany Harpo, New York-based
Chamlin consulted on var-
ious projects involving her
multiyear partnership with
Apple that he closed last
year, including docuseries
about mental health (featur-
ing the U.K’s Prince Harry)
and harassment of women in
the workplace. He also nego-
tiated a new partnership
between Oprah’s Book Club
and Apple Books. Other cli-
ents include Glenn Close,
Andy Cohen, Mike Rowe,
Chip and Joanna Gaines,
and Terri, Bindi and Robert
Irwin (“Crikey! It’s the Irwins”).
“We feel very much a part of
our creative clients’ universe
and think about things as
owners, as opposed to simply
counselors,” he says.

DLA PIPER

Stuart A. Liner, 2000 Avenue of the Stars, Suite 400 North Tower, Los Angeles, CA90067 | dlapiper.com | Attorney Advertising | MRS000140223

Congratulations.

DLA Piper congratulates our partners,
Tom Ara and Afshin Beyzaee,
Variety's 2019 Dealmakers Impact honorees.

Tom Ara
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Afshin Beyzaee
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CHRIS CHATHAM

JASON CLOTH

LINDSAY CONNER

FOUNDING PARTNER
CHATHAM LAW GROUP

FOUNDER, CEO
CREATIVE WEALTH MEDIA

PARTNER AND LEADER, MANATT
ENTERTAINMENT

Chatham handles legal affairs
for baby products line Hello
Bello, whose owners include
married actors Kristen Bell
and Dax Shepard. He reps

Dr. Phil McGraw and his son
Jay’s Stage 29 Prods. Cha-
tham negotiated renew-

als of CBS series “Bull,” talk
show “Dr. Phil” and the “Phil
in the Blanks” podcast. He
also reps the British rescuer
suing Elon Musk for defama-
tion. The Los Angeles-based
attorney works both transac-
tions and litigation. Chatham
finds talent contracts are now
piled as high on his desk as
mainstream Hollywood deals.
“There has never been a better
time for Hollywood talent to
collaborate with big consumer
businesses,” he says.

Cloth’s recent megadeals
with Warner Bros. and MGM
represent $750 million

in financing for film and
television, and he’s also set
up major projects with
Universal, Sony, Netflix,
Apple, Lionsgate, A24,
eOne, and Marvel mogul
Kevin Feige, as well as

a major cross-platform
partnership with production-
finance entity Bron, yielding
projects such as “The Mule”
and “Joker,” as well as the
upcoming “Those Who Wish
Me Dead,” “The Way Back”
and “Superintelligence.”
The biggest recent trend
Cloth says he's seeing is
“not all films getting made
these days are receiving
theatrical distribution, which
is changing the way people
perceive the industry.”

SOPHIA YEN

PARTNER, MANATT ENTERTAINMENT
MANATT, PHELPS & PHILLIPS

Conner and Yen have put into
place significant financing and
development-production deals
with Perfect World Pictures,
East West Bank, Sony Pictures
Entertainment, Immersive Man-
agement Holdings and Infore
Capital Management Co., with
projects stretching across film,
television and virtual reality.
“Entertainment companies in
China are still doing substan-
tial business in Hollywood, so
that’s remained a big focus

for us,” Conner says. “Private
equity money continues to
flow into numerous premium
outlets, and streaming con-
tent has become the order of
the day.”

ROBERT DARWELL

PARTNER

ROBB KLEIN
LINDA MICHAELSON

PARTNERS, CO-LEADERS (WITH DAVID
SANDS) OF THE ENTERTAINMENT AND
DIGITAL MEDIA PRACTICE

SHEPPARD MULLIN

Long focused on the global
nature of entertainment
media, these attorneys have a
large number of clients (com-
panies, producers distribu-
tors and filmmakers) that are
either based abroad or reg-
ularly doing business there.
As outside counsel to Ama-
zon Studios, Darwell han-
dled a multitude of film and

TV transactions encompass-
ing scripted, unscripted

and sports, including clos-
ing overall deals with Phoebe
Waller-Bridge (“Fleabag”) and
Scooter Braun, and setting
up local-language produc-
tions around the world. Klein
has clients that include Star-
lings Entertainment (investor
in “Rocketman”) and Komixx
Entertainment, which closed
a deal for a sequel to Net-

flix film “The Kissing Booth.”
Michaelson repped Lions-
gate in its joint venture with
Point Grey Pictures in a multi-
platform content deal, as well
as the group that purchased
Abrams Artists Agency. Other
clients include digital giants
Spotify, Twitch, Snapchat,
Oculus and Tinder. “Business
models change on a regular
basis,” says Klein. “If you do a
deal with Netflix today, | guar-
antee it will not be the same
as the one you did with them
last year.”

Congratulations to our friend and

partner, Alan Epstein, on his inclusion

in Variety’s 2019 Dealmakers Impact

Report. We applaud all of

this year’'s honorees.

VENABLE...

CA | DC | DE

MD | NY | VA

2049 Century Park East, Suite 2300, Los Angeles, CA

Attorney advertising.

YEN: GITTINGS; ROBB KLEIN: SPIDERBOX



SKYDANCE

M E D I A

CONGRATULATIONS

VARIETY'S 2019 DEALMAKERS IMPACT REPORT
HONOREE

JESSE SISGOLD

PRESIDENT & CHIEF OPERATING OFFICER




Attorney Advertising.

Congratulations to our
Dealmakers Impact honorees

Darrell D.
Marc H.

TV & Film | Digital Media | Music | Theater

Fox Rothschild v

ATTORNEYS AT LAW

Entertainment & Sports Law. Coast to Coast.®



VOGEL: TAYLOR HOOPER; DEWEY: KYLE CHRISTY; KELLY: JAMES WHITE; QUIGLEY: TED PIA RODA

FOCUS

ARIEL J.
DECKELBAUM

DEPUTY CHAIR, CORPORATE DEPT.

MICHAEL VOGEL

PARTNER
PAUL, WEISS, RIFKIND, WHARTON
& GARRISON

Deckelbaum and Vogel are
advising the CBS board's special
committee on merging with Via-
com. Another joint client of the
duo is Imagine Entertainment.
Deckelbaum handles “South
Park” producer Park County
Television Studio, cable TV, con-
tent and sports business own-
ers and investors. Vogel's clients
include investors in regional
sports networks, and media/
entertainment investors and
operating companies. Deckel-
baum sees “a shift from the pipe
to the device” in the showbiz
landscape. “Anyone who wants
to be in the delivery business,
also needs to be in the content
business” for “direct-to-con-
sumer streaming,” Vogel says.

4

SANDRA DEWEY

PRESIDENT, BUSINESS OPERATIONS
AND PRODUCTIONS

PATRICK KELLY

EVP, BUSINESS AFFAIRS

MICHAEL QUIGLEY

EVP, CONTENT ACQUISITIONS
HBO MAX, TNT, TBS & TRUTV

The trio of studio vets have
been busy filling the content
pipeline for WarnerMedia’s
streaming service HBO Max,
which will launch in May, while
still managing all business
affairs and content acquisitions
for TNT, TBS and truTV. Since
March, Dewey and Kelly have
negotiated deals for 150-plus

projects for HBO Max includ-
ing past and future episodes of
“Sesame Street” and series from
big-name talent such as Rid-

ley Scott (“Raised by Wolves”),
Greg Berlanti (“Green Lantern”),
Mindy Kaling (“College Girls”),
Elizabeth Banks (“DC Super
Hero High”), Issa Rae (“Rap
Sh*t”) and Ellen DeGeneres.
Quigley has done his part by
securing big-dollar shows such
as “Friends,” “The Big Bang The-
ory” and “South Park.” They're
also bringing features to the
platform developed in-house

at Warner Bros. Pictures and
New Line, as well outside proj-
ects such as Steven Soderber-
gh’s “Let Them All Talk.” “We're
in a fast-changing universe right
now and we want to operate
with safe, smart business mod-
els, but we also want to have
the agility to do things that

are new and different and be
responsive quickly,” Dewey says.

A

THOMAS DEY

FOUNDER, PRESIDENT, CEO

RICHARD GRAY

MANAGING DIRECTOR

HASHAM KHAN

DIRECTOR
ACF INVESTMENT BANK

“WE'RE IN A FAST-CHANGING
UNIVERSE AND WE WANT TO
OPERATE WITH SMART BUSINESS
MODELS.” — SANDRA DEWEY

Led by 29-year vet Dey, the
team at ACF (About Corpo-
rate Finance) was at the cen-
ter of a number of big deals
in the reality programming
space in the past year, includ-
ing the recent Bear Grylls

sale to Banijay (value undis-
closed), which was led by Dey
and Khan. The pact sees Bear
Grylls and longtime produc-
ing partner Delbert Shoopman
create a production studio

for non-scripted and scripted
adventure content — the Nat-
ural Studios — across all plat-
forms. ACF also advised Plim-
soll Prods. (NatGeo’s “Hostile
Planet”) on a multimillion-dol-
lar investment from private
equity firm LDC that gave the
company a $100 million valu-
ation, and advised New York-
based production company
Blackfin and its founder and
CEO Geno McDermott on the
company’s sale to eOne in a
deal that made McDermott
eOne’s president of U.S. alter-
native programming. “These
streamers that are much more
streamlined than their stu-

dio or network counterparts,”
Dey says. “Before, a lot of [the
money] would be absorbed by
the network. Now, much more
of it lands in the pockets of
the producers, the writers and
the on-screen talent.”

CONGRATULATIONS

CHRIS

CHATHAM

FOR YOUR WELL-DESERVED
RECOGNITION AS ONE OF THE
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WALTER DRIVER
JAVIER FERREIRA

CO-CEOS

TIM O'BRIEN

CHIEF REVENUE OFFICER
SCOPELY

Headed by ex-O Negative
Media CEO Driver and former
Disney Interactive and Elec-
tronic Arts exec Ferreira, the

mobile games publisher has
demonstrated the power of
combining handheld gam-

ing and marquee IP, releas-

ing games based on “Star
Trek,” “The Walking Dead” and
“Wheel of Fortune.” In October,
it closed a $200 million Series
D financing round from institu-
tional investors, giving the com-
pany a $1.7 billion valuation

— more than double what it
was 18 months prior. The com-
pany has raised $458 million to
date from an array of investors
including Kobe Bryant, Jimmy
lovine, Peter Chernin and Jim
Gianopulos. Former Disney
Interactive biz development
exec O’Brien came aboard in
2014 to drive its IP deals. With
mobile, “you've got all these
people who were not gamers
before who are now gamers,”
he says. “You can pick up your
phone and play a deep, immer-
sive game like ‘Star Trek’ for two
hours or take a couple of spins
on Yahtzee and get on the bus.”

“YOU'VE GOT ALL THESE PEOPLE
WHO ARE NOW GAMERS.”

— TIM O’BRIEN

DAVID C. EISMAN

PARTNER, HEAD OF ENTERTAINMENT
GROUP

SKADDEN, ARPS, SLATE,

MEAGHER & FLOM

Eisman repped payroll/pro-
duction software Entertain-
ment Partners, which owns
Central Casting, when it sold
to private-equity TPG; United
Talent Agency purchase of

a significant Klutch Sports
stake, acquisition of influ-
encer agency DBA and joint
venture with Valence Media;
and private equity’s Car-

lyle Group for its big invest-
ment in Scooter Braun's
Ithaca Holdings. Eisman also
advised Mythos Studios, Proj-
ect X Entertainment and
Quixote Studios for various
capital raisings. The Los Ange-
les-based attorney believes
film/TV libraries are particu-
larly valuable if possessing
remake/sequel/episodic TV
rights amid Hollywood's TV
content boom.

SUMMER FUN

Alan Epstein of Venable
reps Point Grey Pictures,
one of the shingles behind
Universal’s hit “Good Boys.”

y

ALAN EPSTEIN

CHAIR, ENTERTAINMENT AND MEDIA
GROUP + CHAIR, WEST COAST BUSI-
NESS TRANSACTIONS GROUP
VENABLE

Epstein’s clients range from
startups to well-established
businesses in media, entertain-
ment and technology. Many
top showbiz law firms, talent

agencies and business manag-
ers use Epstein’s team to pro-
vide specialty legal services,
with clients including Bento
Box Entertainment, Picture-
start, Gary Barber and Spy-
glass Media Group, Point Grey
Pictures and Untitled Enter-
tainment. The rise of multi-

ple streaming options has
increased business for Epstein,
who says, “the disruption
caused by the streamers is
touching nearly every facet of
my law practice, ranging from
the launch of new indie studios
and OTT platforms to assisting
preeminent showrunners on
their monster overall deals.”

L OEB &
LOEBL.r

We congratulate our clients,
colleagues and friends

recognized in

Variety’s 2019
Dealmakers
Impact Report

including our partners
Marc Chamlin and
Steven Hurdle.
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MATTHEW
ERRAMOUSPE
BRUCE TOBEY

CO-CHAIRS, ENTERTAINMENT, SPORTS,
& MEDIA CORPORATE PRACTICE

AMY SIEGEL
SILVIA VANNINI
SEAN MONROE

PARTNERS, ENTERTAINMENT, SPORTS,
& MEDIA CORPORATE PRACTICE
O’MELVENY & MYERS

The entertainment team at the

134-year-old law firm has been
a guiding hand in the forma-
tion of some of film and TV’s
most forward-looking com-
panies, including Participant
Media, STX and Wiip, and it
continued on that innova-

tive path in 2019. O’Melveny
repped CBS Corp. in its part-
nership with PatMat Prods., a
new multiplatform indepen-
dent production company
headed by former CBS Enter-
tainment chairperson Nina
Tassler and producer Denise
DiNovi. It also served as lead
counsel to Univision in its
cross-border strategic alliance
with Mexico’s Grupo Televisa
that created the multi-plat-
form sports media brand
TUDN and repped Bron Stu-
dios in its $100 million mul-
tipicture co-financing deal
with MGM and led the launch
of Bron Ventures, the equity
investment division of Bron
Media Corp. “A new player
like Apple can come in and
the way it wants to do busi-
ness can conflict with how the
studio, production company
or bank wants to do it,” Mon-
roe says. “It's very important
to have an understanding of
the business so you can figure
out how you need to make the
deal work.”
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ROB FREEMAN
FRANK SAVIANO

PARTNERS
PROSKAUER

New York-based Freeman

and Saviano are two of the

top legal players in the sports
media field. Freeman repped
longtime client Discovery Com-
munications in its acquisition
of Golf Digest from Conde Nast
and its $2 billion-plus strate-
gic alliance with the PGA Tour
to launch the streaming ser-
vice GolfTV. Saviano handled
Blackstone Tactical Opportu-
nities’ investment in the $3.47
billion acquisition of Yankees
Entertainment and Sports Net-
work from the Walt Disney Co.
It was one of several inves-
tors. “These days, we're often
doing first-of-kind type deals
where the parties need to live
together and work together
going forward, so you need
solutions to problems that hav-
en’'t been adjusted for,” Free-
man says.

MATT GALSOR

1]

DAVID GANDLER

PARTNER, HEAD OF
ENTERTAINMENT GROUP
GREENBERG GLUSKER

It's been a busy year for
Galsor, who closed Chris
Hemsworth’s “Thor: Love
and Thunder” con-

tract; handled the sale of
Cannes-package “Down
Under Cover” to Paramount,
starring Hemsworth and
Tiffany Haddish with the
Russo brothers (“Avengers:
Endgame”) producing; and
negotiated Hemsworth’s
deal with Netflix for a Hulk
Hogan biopic from director
Todd Phillips (“Joker”).

It's the challenge of figur-
ing out how to approach
each transaction that keeps
him excited, he says. Gal-
sor adds he loves “finding
an ingenious way to make an
un-makeable deal.” He also
recently closed a deal with
AMC and Universal for three
“The Walking Dead” features.

CO-FOUNDER, CEO
FUBOTV

In the past year, the live

TV streaming service led

by Gandler corralled car-
riage deals with Discov-

ery and Viacom; launched
in Spain including with Mov-
istar Series; introduced its
own channels such as Fubo
Sports Network; and estab-

lished a FanDuel partnership.

Under the New York-based
executive, FuboTV attracted
more than $250 million in
funding and carries 43 of
the top 50 cable networks.

While pundits wax enthusias-

tic about on-demand, Gan-
dler says big linear-TV chan-
nel bundle will remain a
fixture because of consumer
convenience, simplicity and
value, and wide total circu-
lation given to carried chan-
nels. “There is a significant
value in aggregating con-
tent,” he says.

We salute

you.

Manatt is pleased to congratulate our partners
Lindsay Conner, Sophia Yen
and Ned Sherman

on being recognized by Variety as 2019 Dealmakers

L

Impact Report honorees.

Manatt, Phelps & Phillips, LLP  manatt.com
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Jason Karlov
Music &
Live Events

Carolyn Hunt
Film, Television
& Digital Media

AT THE HEART OF
ENTERTAINMENT,
MEDIA AND SPORTS

Barnes & Thornburg applauds our
own Carolyn Hunt, Jason Karlov,
Rebekah Prince, Steve Weizenecker,
Bryan Thompson, Scott Witlin and
Amanda Taber for being recognized
in the 2019 Variety Dealmakers
Impact Report. Congratulations

to you and all the honorees!

Steve Weizenecker
Production Incentives: Film,
Television & Video Games

Rebekah Prince
Sports & Entertainment
Corporate Transactions

Bryan Th6mpson Scott Witlin Amanda Taber
Television, Digital Media Union & Guild Music &
& Financing Agreements Live Events

B B BB " BARNES & THORNBURG L+

ATLANTA CALIFORNIA CHICAGO DELAWARE INDIANA MICHIGAN MINNEAPOLIS OHIO TEXAS WASHINGTON, D.C.
BTLAW.COM



FOCUS

AARON GILBERT

CHAIRMAN, CEO
BRON STUDIOS

Gilbert has turned Bron into
one of the hottest financing
and production entities in the
industry, executive produc-
ing smash-hit “Joker” as part
of a $100 million co-financ-
ing pact with Warner Bros.,
while forming a $100-plus mil-
lion, multipicture co-financ-
ing deal with MGM, with films
that include recent animated
hit “The Addams Family” and
upcoming franchise reboots
“Candyman” and “Robocop.”
“We continue to develop, pro-
duce, and to invest in import-
ant and diverse stories driven
by strong creative voices for
both film and television,” says
Gilbert. “Bron has worked hard
to build a business that has
one foot firmly in the studio
world and the other firmly in
the independent world.”

—

JUSTIN HAMILL
LISBETH (LIBBY)
SAVILL

PARTNER

LEX KUO

COUNSEL
LATHAM & WATKINS

The trio’s clients include
Endeavor, which that sold an
advertising-agency unit; Raine
Group in its private equity
investments; Silver Lake in
sale of Cast & Crew Entertain-
ment; and Tencent Holdings
in sports rights and IP transac-
tions. Other clients are CBS,
Blumhouse Prods., Cohen
Media, movie producer Eon
Prods., Facebook, Miramax,

MGM, Raine Group, Skydance
Media and TikTok/ByteD-
ance. Hamill works in New
York with focus on M&A; Sav-
ill is based in London handling
entertainment-sports-me-

dia, and Kuo works enter-
tainment-sports-media from
Shanghai. Savill says private
equity investors are develop-
ing deep savvy in entertain-
ment-sports-media econom-
ics, as their portfolios grow

in the sector. “We find them
actively looking for oppor-
tunities outside the United
States,” he says. Looking at
consumer behavior, Hamill
sees young adults are willing
to splurge for personal experi-
ences in sports, music events
and esports, which will drive
“across strategic and financial
investors” in their dealmaking.

SMASH

Aaron Gilbert’s Bron Studios
executive produced global
blockbuster “Joker,” starring
Joaquin Phoenix, as well as
“Bombshell.”

KLEINBERG LANGE
CUDDY & CARLO vLip

Congratulations to our partner

Bob Lange

for being named to Variety's

“Dealmakers Impact Report.”

11111 Santa Monica Blvd., Suite 1750 | Los Angeles, CA 90025 | 310.286.9696 | kleinberglange.com

GILBERT: HILARY B GAYLE; JOKER: NIKO TAVERNISE/WARNER BROS.
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FOCUS

RICH HULL

CHIEF STRATEGY OFFICER
VIX

Hull is the non-Latino behind
Pongalo, a popular Span-
ish-language streaming ser-
vice with more than 14,000
hours of film and TV content,
available in the U.S. and more
than a dozen other countries.
In August, the Texas native
sold the company to Discov-
ery-backed Vix in an eight-fig-
ure stock and cash deal.
Today, he helps oversee Pon-
galo and sister streaming plat-
forms Moovimex and Vix TV
for Vix, leveraging its large
social-media presence to fur-
ther build out their audiences.
“We make about a movie a
year, an original, and it's really
good for bringing people in
the door, but what keeps them
there are the episodic catalog
shows,” Hull says.
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CAROLYN HUNT

FILM, TELEVISION & DIGITAL MEDIA

JASON KARLOV

MUSIC & LIVE EVENTS

REBEKAH PRINCE

SPORTS & ENTERTAINMENT, CORPO-
RATE TRANSACTIONS

AMANDA TABER

MUSIC & LIVE EVENTS

BRYAN THOMPSON

TELEVISION, DIGITAL MEDIA &
FINANCING

STEVE
WEIZENECKER

PRODUCTION INCENTIVES, FILM, TELE-
VISION & VIDEO GAMES

SCOTT WITLIN

UNION & GUILD AGREEMENTS
BARNES & THORNBURG

The roots of Indianapolis-head-
quartered law firm Barnes &
Thornburg can be traced back
to 1926, but it didn’t launch

its Century City-based enter-
tainment practice until 2011.

Today, it boasts an impres-
sive client roster that includes
iconic musicians (Bob Dylan,
John Fogerty, Michael Bolton,
T Bone Burnett), sports titans
(Russell Westbrook, Kobe Bry-
ant, Top Rank Boxing, NFL/
NFL Networks), top production
companies (Ingenious Media,
Bento Box Entertainment) and
media giants (Viacom Intl.,
HBO, MGM Studios). Deal high-
lights include Karlov negoti-
ating Grateful Dead Music's
move from UPG to Warner
Chappell, effective next year. It
will unite the band’s publishing
and recordings under the War-
ner Bros. corporate umbrella.
The firm’s entertainment team
also includes Weizenecker, an
expert on the ins and outs of
film and TV tax credits based in
Georgia, which has one of the
richest production incentives
in the country. “We get as large
as the Olympic Games and the
Super Bowl and as small as the
local pumpkin patch in West
Los Angeles,” Karlov says.

“WE MAKE ABOUT A MOVIE A YEAR,
AN ORIGINAL. ” — RICH HULL

STEVEN
E. HURDLE JR.

PARTNER AND DEPUTY CHAIR, CAPITAL
MARKETS AND CORPORATE
LOEB & LOEB

A onetime computer science
major who planned to be an
engineer, Hurdle applies his
analytical skills to complex busi-
ness formations, fundraising,
investments, purchases and
sales. Recent deals include rep-
ping unscripted television pro-
ducer Blackfin in its sale to
Entertainment One and the
launch of Elisabeth Murdoch’s
Sister, a multiplatform produc-
tion company co-headed by for-
mer 20th Century Fox chief Sta-
cey Snider and London-based
producer Jane Featherstone
(HBO's “Chernobyl”). “I try to
keep in mind that selling a com-
pany is routine for me,” says
Hurdle. “But, for my clients, it
could be a once-in-a-lifetime
event, so there's usually more
than a little psychology and
reassurance involved.”

We proudly congratulate all the Variety

2019 Dealmakers Impact Report Honorees

including our partners

Ari Lanin and Ben Ross




FOCUS

a“r.

JIM IRVIN

SVP, HEAD OF ENTERTAINMENT SYNDI-
CATIONS AND CORPORATE FINANCE
CITY NATIONAL BANK

In 2019, Irvin advised on
nearly $700 million of deals,
including Azoff Music Manage-
ment’s $125 million acquisition
of the Madison Square Gar-
den Co's interest in Azoff MSG
Entertainment. Other big deals
include securing a credit facil-
ity of $85 million for a music
distribution and monetization
network and a $380 million
credit facility for an invest-
ment fund. “The universe of
consumers is expanding as we
have more and more people
streaming music, especially

in developing markets,” says
the exec. “People may stop
going to the movies because a
ticket costs 15 bucks, but they
can still listen to the radio, so
there’s always a steady stream
of cash flow.”

WONDER WOMAN
Alan Wertheimer
helped land client
Patty Jenkins a lucra-
tive deal at Netflix.

JIM JACKOWAY

CHAIRMAN

ALAN WERTHEIMER

PARTNER

JACKOWAY AUSTEN TYERMAN WERT-
HEIMER MANDELBAUM MORRIS BERN-
STEIN TRATTNER & KLEIN

Jackoway and Wertheimer
closed one of their biggest
deals ever, an overall pact

with J.J. Abrams and his pro-
duction company Bad Robot
with WarnerMedia, reportedly
worth as much as $500 mil-
lion. It will bring Abrams’ film,
TV, gaming and digital con-
tent efforts together under
the same roof. Jackoway’s ros-
ter also includes Seth Mac-
Farlane, while Wertheimer’s
boasts director Patty Jenkins,
for whom he closed a $10 mil-
lion overall TV deal with Netflix
in September. “There clearly is
a need for new programming
and libraries, and in order to
have that the streaming ser-
vices are going to be chasing
talent to create it, so [the mar-
ket] will remain competitive,”
Jackoway says.

JOEL A. KATZ

£
ALEX KOHNER

FOUNDING CHAIRMAN, GLOBAL ENTER-
TAINMENT & MEDIA PRACTICE
GREENBERG TRAURIG

Katz repped Big Machine
Records and owner Scott Bor-
chetta selling to Scooter
Braun’s Ithaca Holdings/Carlyle
Group; Australia’s Frontier Tour-
ing for its 50% sale to AEG; and
Jason Owen’s Sandbox Enter-
tainment renewing its person-
al-management venture with
Ithaca. The Atlanta-based music
attorney also negotiates exec-
utive employment contracts
including Jon Platt taking the
helm of Sony/ATV and extend-
ing John Esposito as honcho at
Warner Music Nashville. Katz
sees a wave of capital from pri-
vate equity and others infus-
ing the music industry, which
he believes will invest in related
businesses. Today’s music
giants are “becoming entertain-
ment companies instead of just
record and publishing compa-
nies,” he says.

PARTNER

MORRIS YORN BARNES LEVINE
KRINTZMAN RUBENSTEIN KOHNER &
GELLMAN

Kohner repped “Stranger
Things” creators Matt and Ross
Duffer for their overall Netflix
deal; and the Weitz brothers
Chris (screenplay for Disney’s
“The Lost Years of Merlin”) and
Paul (writing-directing Sony
Pictures’ “Fatherhood” starring
Kevin Hart). The Century City-
based attorney also advises
Peter Chiarelli (writing “Crazy
Rich Asians 2”), John Cho (Net-
flix's “Cowboy Bebop”), Jona-
than Krisel (directing Warners’
“Sesame Street”); NASCAR

for its Netflix TV series, David
Foster Wallace Literary Trust
and author Jonathan Franzen.
Kohner says underlying rights
fees for TV/streaming series
used to be modest, “but in the
last year or so, the prices we
have obtained have dramati-
cally escalated.”

Ramo Law congratulates all the honorees of

Variety's 2019 Dealmakers

LAW PC

310.284.3494 |

!
Elsa Ramo

Los Angeles

including our Founder, Elsa Ramo

315 S. Beverly Drive, Suite 210
Beverly Hills, California 90212

ramolawpc.com

New York
207 W. 25th Street, 6th Floor

New

k, New York 10001

IRVIN: SPIDERBOX; JENKINS: MICHAEL BUCKNER/VARIETY/SHUTTERSTOCK; KOHNER: ROB SHANAHAN
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FOCUS

TARA KOLE
BIANCA LEVIN
CHERYL SNOW

PARTNERS
GANG, TYRE, RAMER, BROWN &
PASSMAN

The trio are leading their
90-year-old law firm into

the future, with the venera-
ble company now boasting
nearly 50% female partner-
ship, and an eclectic roster of

clients. Snow guided Jim Par-
sons’ deals for his Netflix series
“Hollywood” and Netflix film
“Boys in the Band,” as well as
Steven Zaillian’s writing-direct-
ing-executive-producing deal
on Showtime series “The Tal-
ented Mr. Ripley.” Kole worked
on a first-look deal for direc-
tor-producer David Leitch
(“Hobbs & Shaw”) with Univer-
sal, and helped steer the inno-
vative and unprecedented deal
for “The Weekly,” a news mag-
azine show produced by the
New York Times for FX and
Hulu. “The shift to streaming
has dramatically changed deal-
making,” Snow says. “The tra-
ditional ways to participate in

a project’s success are disap-
pearing so we're constantly
working on new ways for our
clients to see the upside.” Levin
continues to work with Dwayne
Johnson, most recently on his
Voss Water brand partnership,
and upcoming Netflix feature
“Red Notice.”

“THE SHIFT TO STREAMING
HAS DRAMATICALLY CHANGED
DEALMAKING.” — CHERYL SNOW

STEVEN KRAM

CO-FOUNDER, PRESIDENT, CEO

STEVEN E. BLUME

CO-FOUNDER, CHIEF OPERATIONS
OFFICER, CFO

JOHN M. MASS

EXECUTIVE VP
CONTENT PARTNERS

Content Partners buys IP from
owners — including individ-
uals, financiers, estates and
other entities — by purchasing
their long-dated cash flows

in feature films, television,
and music, thus providing
liquidity to institutional inves-
tors and royalty owners while
assuming the future risks and

rewards of that ownership.
Since inception, the firm says
it has bought out the back-
end points held by dozens of
corporations and individuals
and put together a portfolio of
stakes that it manages as an
investment property. Over the
years CP has been involved in
dozens of major deals totaling
in the multiple billions. While
the firm is tight-lipped about
specifics, according to
reports, in October it pacted
to distribute its Revolution
Studios/Morgan Creek Intl.
content through Sony Pic-
tures Television. As direct-to-
consumer distribution upends
Hollywood economics, Mass
says the industry need to

be “focused on more than

just historical performance”

in forecasting. That means
weighing whether to license
content exclusively to one
streaming buyer or instead
aggregate many non-exclusive
deals. Kram, who co-founded
Content Partners with Blume
in 2005, worked for 17 years at
William Morris Agency. Blume
came from Brillstein-Grey
Management, Solomon Intl.
Enterprises, Largo Entertain-
ment and Hemdale Film. Mass
joined six years ago from WME
and Bear Stearns.

TRAVIS KUDA

DIRECTOR, BUSINESS AND LEGAL
AFFAIRS, ORIGINAL DOCUMENTARIES
& COMEDY

KRISTEN BALDWIN

DIRECTOR, BUSINESS AND LEGAL
AFFAIRS, ORIGINAL STUDIO FEATURES
NETFLIX

Kuda oversees Netflix's slate
of comedy and documen-
tary projects, and was part
of the dealmaking team that
closed Dave Chappelle’s lat-
est special, “Sticks & Stones,”
while Baldwin handles signif-
icant pacts across the Netflix
film slate, including Michael
Bay’s mega-budget “6 Under-
ground,” Spike Lee’s “Da 5
Bloods,” “The Old Guard” and
“We Can Be Heroes.” “I love
being a part of an innova-
tive team that is pioneering a
new path to create high-qual-
ity and diverse films for our
growing audience of mem-
bers from around the world,”
Baldwin says.

Congratulations to

Peter Nichols & Jamie

for being named to the "Dealmakers Impact Report.”

Feldman

9200 Sunset Boulevard, Suite 1200 | West Hollywood, CA 90069
310.205.6999 | lgna.com

LICHTER
CINORIS VAN
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ADLER
FELDMAN
CLARK




FOCUS

ROBERT LANGE

o
ARI LANIN

ALPHONSE LORDO

PHILIP MATTHYS

HOWARD MEYERS

FOUNDING PARTNER
KLEINBERG LANGE CUDDY & CARLO

Widely respected in the enter-

tainment industry for his rep-
resentation of actors, writ-
ers, directors, producers, and
executives, Lange recently
worked with longtime client
Billy Bush in his return to tele-
vision as host and managing
editor of a newly reformatted
version of the hit syndicated
entertainment show “Extra,”
and negotiated Carrie-Anne
Moss’ deal for the upcoming

“The Matrix” sequel. “Many cli-

ents are also close friends,
and working with them on
their most challenging and
career-changing events is
what makes our efforts worth-
while,” Lange says. Other top
clients include Kate Beckin-
sale, Sylvester Stallone’s Bal-
boa Prods., Gene Simmons,
and Mark Hamill.

PARTNER, CO-CHAIR, PRIVATE EQUITY
PRACTICE GROUP

BENYAMIN ROSS

PARTNER
GIBSON, DUNN & CRUTCHER

On the media and entertain-
ment deal front, Lanin han-

dles headline grabbing, indus-

try changing transactions and
represents top-flight media
companies. He's guided Jef-
frey Katzenberg's holding
company WndrCo through its
most significant and complex
deals, including the forma-
tion of a $1 billion initial cap-
ital raise for the Quibi video
shorts mobile service. “We
helped WndrCo in its earliest
capital formation stages, and
watched as Jeffrey’s seed of
an idea for a short-form pre-
mium content platform ger-
minated into a billion-dollar
fundraise,” Lanin says.

MANAGING DIRECTOR, ENTERTAIN-
MENT INDUSTRIES GROUP

HEAD OF BUSINESS AFFAIRS
APPLE WORLDWIDE VIDEO

EXECUTIVE VP, BUSINESS AFFAIRS
FOCUS FEATURES

SUTTON FANNON

DIRECTOR, ENTERTAINMENT INDUS-
TRIES GROUP

SUNTRUST ROBINSON HUMPHREY

Lordo and Fannon watch
over a $1.5 billion entertain-
ment loan portfolio. The duo
handled a $150 million-plus
financing for Spyglass Media;
a $150 million-plus for Kew
Media; and a syndicated

financing for Industrial Media.

Other clients are Content
Partners, Dean Devlin’s Elec-
tric Entertainment, Legend-
ary Entertainment, Lionsgate,
MGM and Revolution Studios.
Sutton says mainstream
Hollywood will adapt social
media and interactive char-
acteristics from video games
where consumers “watch
together, chat together and
dictate the story together.”

Matthys’ role encompasses
both television and features.
He’s struck some of the big-
gest streaming deals in 2019,
forming a creative pact with
Oprah Winfrey, locking the
high-profile projects “The
Morning Show,” “Dickinson,”
“For All Mankind” and “See.”
He secured an overall deal
with Alfonso Cuaron for TV
projects, which he calls “an
incredible opportunity to part-
ner with the visionary behind
such creative masterpieces
as ‘Gravity’ and ‘Roma’ to
produce premium content for
a truly global audience.” Mat-
thys also helped to secure
overall deals with Imagine
(for documentaries), A24,
wPeanuts Worldwide and Ses-
ame Workshop.

Meyers, who just celebrated
his 20th anniversary with
Focus, oversees all worldwide
dealmaking, including produc-
tion, development, acquisi-
tions, distribution and financ-
ing arrangements. In 2019, the
busiest year ever for Focus,
Meyers supervised 13 fea-

ture film deals, including the
company'’s highest-gross-

ing domestic box-office hit,
“Downton Abbey,” which has
earned $95 million. “ ‘Down-
ton Abbey’ was challenging

to work on, partly because

of the unusually large num-
ber of principal cast members,
almost all of whom starred in
the television series,”

Meyers says. “I'm thrilled

that the film not only came
together, but has been one

of our most successful
releases in Focus'’ history.”

WE PROUDLY JOIN VARIETY IN HONORING

NINA SHAW
GORDON BOBB

2019 DEALKMAKERS IMPACT HONOREES

MITCH FEDERER

2019 UP NEXT HONOREE

DEL
SHAW

MOONVES
TANAKA
FINKELSTEIN
& LEZCANO

MEYERS: ERIC CHARBONNEAU



PAUL: TERENCE PATRICK

FOCUS

DARRELL D. MILLER

CHAIR, ENTERTAINMENT & SPORTS
LAW DEPARTMENT
FOX ROTHSCHILD

Miller reps Courtney B. Vance,
starring in NatGeo drama
“Genius: Aretha” and devel-
oping fast-tracked “Heist 88"
TV series for HBO; Teyonah
Parris in Disney Plus’s “Wan-
daVision” and Jordan Peele’s
“Candyman” reboot; and Jessy
Terrero making a YouTube
docu on Latin singer Maluma
and Terrero’s overall deal with
Endemol Shine North Amer-
ica. Other clients include
Chris Bridges, Reginald Hudlin
and Da'Vine Joy Randolph
(“Dolemite Is My Name”). The
Los Angeles-based attorney
says Hollywood engages in
growing arm-wrestling over
talent exclusivity for TV series
work. Talent pushes back amid
the trend to fewer episodes
ordered, which means less
work per gig.

SCHUYLER “SKY”
MOORE

PARTNER
GREENBERG GLUSKER

A self-confessed onetime juve-
nile delinquent, Moore is now
a solid citizen trusted by big
industry players with high-dol-
lar deals. In the past year, he
handled several hefty transac-
tions for Cross Creek Pictures,
including deals to co-finance
the superhero film “Blood-
shot” and finance and pro-
duce the crime thriller “The
Tax Collector,” starring Shia
LaBeouf, and Aaron Sorkin’s
“The Trial of the Chicago 7.”
He also advised Gravitas Ven-
tures on its sale of Red Arrow
Studios and handled Hemi-
sphere Media Capital’s invest-
ment in Sony’s “Men in Black:
International.” Moore says,
“The feature length theatrical
world is just a disaster, so you
either go to the streamers or
you give up.”

PETER NICHOLS

BRETT PAUL

FOUNDING PARTNER

PRESIDENT

JAMIE FELDMAN

ADAM GLICK

MANAGING PARTNER
LICHTER GROSSMAN NICHOLS ADLER
FELDMAN CLARK

Nichols never slowed in 2019,
brokering multiple television
deals for screenwriter Kevin
Kwan (“Crazy Rich Asians”)
with HBO and Jeffrey Katzen-
berg’s upcoming Quibi, and
repping longtime client Billy
Ray (screenwriter of “Rich-
ard Jewell”) in his deal to
write and direct the upcoming
James Comey biopic “Higher
Loyalty” for CBS. Nichols says
he’s excited about “a three-
year, cutting-edge overall deal
at Amazon Studios for David
Weil, who wrote the pilot

and is executive producer on
2020 release ‘Hunters, with Al
Pacino.” And Feldman negoti-
ated the Safdie Brothers’ deal
with A24 for “Uncut Gems.”

EVP, BUSINESS AFFAIRS

WARNER BROS. TELEVISION AND
WARNER HORIZON SCRIPTED
TELEVISION

Paul is responsible for business
and production matters con-
cerning all scripted program-
ming at the studio, includ-

ing content for premium/pay
and basic cable, on-demand/
streaming platforms and the
five broadcast networks —
spearheading the group’s tran-
sition from primarily broad-
casting into a 65% producer for
the new media. Multiple deals

he helped negotiate include
September’s content agree-
ment with Bad Robot Prods.
J.J. Abrams and co-CEO Katie
McGrath that establishes War-
nerMedia as Bad Robot’s home
for television, film, games and
digital content; all of Chuck
Lorre’s deals since 2000;

and the recent 10-episode
straight-to-series order for Neil
Gaiman’s “The Sandman” at
Netflix. “The industry is experi-
encing a cycle of consolidation
and supply-chain compression,
which increases the impor-
tance of our No. 1 priority: find-
ing new and original ways to
attract, support, nurture, and
protect the best talent in the
world,” Paul says. Glick serves
as head business affairs nego-
tiator on more than 50 pro-
grams, and was instrumental
in the 10th season renewal

of Showtime’s “Shameless,”

as well as overall deals for
“Westworld” EP Roberto Patino
and Bryan Cranston’s Moon-
shot Entertainment.

“THE INDUSTRY IS EXPERIENCING
A CYCLE OF CONSOLIDATION.”

— BRETT PAUL

HOROWITZ
—[|AGENCY

PLAN.EXECUTE.GROW.

LEGAL

ENTERTAINMENT PR

(Congrats to our clients)

HOROWITZAGENCY.COM

323.347.9740

We also do Strategy | Branding | Digital




FOCUS

ROBYN POLASHUK

ELSA RAMO

PARTNER, CO-CHAIR OF COMMUNICA-
TIONS AND MEDIA INDUSTRY GROUP,
MANAGING PARTNER OF LOS ANGE-
LES OFFICE

COVINGTON & BURLING

In recent months, Polashuk
represented Viacom in its
$340 million acquisition of
online streaming content
provider Pluto TV, while she
advised the Walt Disney Co.
on its historic acquisition of
21st Century Fox, and the sale
of Fox Regional Sports Net-
works to Sinclair, valued at
over a combined $80 billion.
“The Viacom deal reflects one
of the many creative ways
that top media companies are
moving into the digital space,
and it symbolizes the contin-
ued momentum of the media
industry over the next few
years,” Polashuk says. “My
team is continually formulat-
ing new approaches to fulfill
our clients’ business needs.”

GEORGE PYNE

FOUNDER AND CEO
BRUIN SPORTS CAPITAL

Pyne scored a $600 mil-

lion investment to build out
his operational holding com-
pany via corporate acqui-
sitions and investments in
sports/entertainment/media.
The capital came from private
equity investors the Jordan
Co. — already a shareholder
— and CVC Capital Partners.
Founded in 2015, Bruin has
joint venture On Location
Experiences with the NFL, and
works with other sports enter-
prises and consumer brands.
“With media disruption on

a global basis, viable long-
term businesses will have to
be equally adept at execut-
ing strategies around both
old media and new media to
thrive going forward,” says
the Westchester County, N.Y.-
based Pyne.

FOUNDER & MANAGING PARTNER
RAMO LAW

Ramo Law represents and
advocates for female storytell-
ers and producers, including
Kristin Mann and Laura Smith’s
Prowess Pictures, writer-direc-
tor Vera Miao (“Two Sentence
Horror Stories”), director Liza
Mandelup (“Jawline”), writer-di-
rector Amber Sealey (“How to
Cheat”), Boardwalk Pictures
(“Chef’s Table”), Scout Prods.
(“Queer Eye”), and Campfire
(“Special”). “My focus is advis-
ing clients who are curators of

content,” Ramo says. “I've grav-

itated my practice towards
working with producers and
production companies who
have a definitive sense of what
their content is.” The firm also
provided production, financ-
ing, and representation ser-
vices on films “Synchronic,”
“Dads” “The Other Lamb,”
“Clemency” and “Seberg.”

ADAM REISS

EVP, ASSOCIATE GENERAL COUNSEL
FOX CORP.

CARISSA COZE

PARTNER, CONTENT, MEDIA & ENTER-
TAINMENT PRACTICE, CO-CHAIR, COR-
PORATE PRACTICE

JENNER & BLOCK

Reiss and Coze work for two
different companies, but

they‘ve collaborated on numer-

ous media deals for Fox for
more than 15 years. This year,
the highlight was a first-of-its
kind media and sports wager-
ing partnership between Fox
Sports and the Stars Group,
creating Fox Sports Super 6,

a free-to-play game, and Fox
Bet, which gives customers

in states with regulated bet-
ting the opportunity to place
real money wagers on sport-
ing events. They also repped
Fox’s interests when Flutter
Entertainment (parent com-
pany of FanDuel) acquired TSG
in October. “We tried to future-
proof [the deals] to create a
mouse trap would continue to
work as new states legalized
sports betting,” Reiss says.

BOBBY
ROSENBLOUM

BARBARA M. RUBIN

e

VANIA SCHLOGEL

VICE CHAIRMAN, GLOBAL ENTERTAIN-
MENT & MEDIA PRACTICE
GREENBERG TRAURIG

PARTNER AND CHAIR OF THE
ENTERTAINMENT DEPARTMENT
GLASER WEIL

Advising $2 billion in music
deals over the past year,
Rosenbloum handled music-li-
censing renewals and stra-
tegic matters for Spotify,

and Facebook’s global music
licensing initiative. The Atlan-
ta-based attorney’s clients
also include Digital Media
Assn., the Recording Acad-
emy, Fender instruments,
iHeartRadio, the Grand Ole
Opry, Microsoft, Samsung,
Tesla, Tik Tok/ByteDance for
music licensing and SoulCy-
cle/Equinox for music. Rosen-
bloum says there’s a “really
significant increase from new
media platforms where music
is part of the value equation
such as fitness, social media
and gaming.” Such new rev-
enue streams are particularly
welcome because growth in
traditional recorded music is
decelerating, he says.

LADY KILLERS

Rubin repped Jeff Melvoin
executive producing BBC
America’s thriller TV series
“Killing Eve”; longtime-cli-

ent Martin Sheen in “Grace
and Frankie”; Scripps TV sta-
tion group for IP matters; and
Anonymous Content. The
Century City-based attor-

ney handles Hollywood tal-
ent, small production compa-
nies, employment contracts
and profit participation issues.
Rubin feels that the Writers
Guild/agents standoff puts
attorneys in an “untenable
position” because, under Cal-
ifornia statute, they’re only
supposed to do legal work for
gigs under the auspices of tal-
ent agents. Even absent the
standoff, she adds that clients
sometimes want legal services
involving employment when
between agent representation.

MANAGING PARTNER & FOUNDER
ATWATER CAPITAL

CHAIRWOMAN
LEONINE STUDIOS

The onetime chief investment
officer for Jay Z's Roc Nation,
Schlogel manages more than
$160 million in media invest-
ments through her two-year-
old company. This year, she
partnered with another former
employer, KKR & Co., to form
German-based Leonine Stu-
dios, a consolidation of Tele-
Munchen Group, Wiedemann
& Berg Film (“The Lives of
Others,” “Dark”), RTL's Univer-
sum and I&U. She also part-
nered with Channing Tatum'’s
production company Free
Association, providing it with
a $2 million revolving devel-
opment fund from Atwa-

ter’s $30 million content fund
launched in Cannes last year.
“We're a small firm and that
allows us to attack things in a
creative and nimble fashion,”
she says.

Glaser Weil's Barbara M. Rubin represents Jeff Melvoin stepping into the Season 3 executive producing role on
BBC America’s thriller series “Killing Eve,” starring Sandra Oh (left) and Jodie Comer.
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DAVID SHAHEEN

HEAD OF CORPORATE CLIENT BANK-
ING, WEST REGION & ENTERTAINMENT
INDUSTRIES GROUP

REGGIE LANG

SENIOR ENTERTAINMENT BANKER

JEFF BAZOIAN

SENIOR ENTERTAINMENT BANKER

DARIAN SINGER

SENIOR ENTERTAINMENT BANKER
J.P. MORGAN’S CORPORATE CLIENT
BANKING ENTERTAINMENT INDUS-
TRIES GROUP

Shaheen leads the team that
assembled a $14.5 billion port-
folio for content production/
distribution clients. Since
2015, the Los Angeles-based
banking unit led 49 deals for
$26.6 billion in syndication
debt transactions claiming a
90% market share. In the past
year, transactions include a
$750 million syndicated credit
facility for Concord Music, a
$380 million syndicated credit
facility refinancing for Content
Partners; a $260 million syndi-
cated credit facility refinanc-
ing for eOne and advising on
its $4 billion sale; a $1.1 bil-
lion syndicated credit facility
refinancing for Hasbro; a $550
million high-yield public debt
raise for Lionsgate; $75 mil-
lion inaugural credit facility for
Jeffrey Katzenberg-led Quibi;
and a $187 million syndicated
credit facility refinancing for
Wasserman Media. Shaheen
says the entertainment/media
sector “continues to show
strength amidst significant
consolidation and disruption.”
Consumers consumption lifts
business because “whether it's
passive content consumption
or interactive experiences,
consumers constantly seek
entertainment.”

-

EDWARD SHAPIRO

NED SHERMAN

PARTNER, ENTERTAINMENT & MEDIA
INDUSTRY GROUP
REED SMITH

PARTNER AND LEADER, DIGITAL AND
TECHNOLOGY TRANSACTIONS PRACTICE
MANATT, PHELPS & PHILLIPS

With more than 25 years of
experience, Shapiro is the
leading lawyer in Reed Smith'’s
music and sports practices,
representing top musical per-
formers, producers and song-
writers across all genres,
including Rihanna (the wealth-
iest female musician, per
Forbes), Mariah Carey, SZA,
Lord Huron and Kesha. Most
recently, Shapiro led a team
to negotiate and conclude a
series of groundbreaking stra-
tegic ventures for Rihanna's
Savage X, Fenty and Fenty
Beauty lines. “It's not often
that you get to work with
someone as visionary and
iconic as Rihanna, and her tal-
ents extend to everything she

wants to touch in life,” he says.

NINA SHAW

FOUNDING PARTNER
DEL SHAW MOONVES TANAKA FIN-
KELSTEIN & LEZCANO

A recipient of Columbia

Law School Medal of Excel-
lence, Shaw’s dedicated work
enabled her client Ava DuVer-
nay to land the rights to Net-
flix's award-winning lim-

ited series “When They See
Us,” and she served as lead
on DuVernay’s overall deal
with WarnerMedia. “I'm very
excited about the possibilities
presented by Ava’s produc-
tion company, Array, which
does both the work of a more
traditional production com-
pany, but also has its film dis-
tribution company, which just
completed its first open-to-
the-public film festival,” Shaw
says. She also recently helped
to ink Regina King'’s big overall
deal at Netflix.

Having developed an impres-
sive and eclectic client list,
including professional Fortnite
player Nickmercs and

popular esports personality
Disguised Toast, Sherman has
cemented himself as the top
adviser operating in the flour-
ishing esports industry. And
while being responsible for
cutting-edge gaming and
tech deals might be a high-
stress activity, it’s all a part

of the exciting process for
Sherman. “Every day is a new
challenge when you're work-
ing in such a dynamic and
constantly changing indus-
try, but it thrills me to look at
video game culture across the
board,” he says. “Over the next
10 years we're going to see
substantial growth.”

LAWRENCE SHIRE

PARTNER AND HEAD OF NEW MEDIA,
MOTION PICTURE, TELEVISION, THE-
ATER, PUBLISHING AND SPORTS GROUP
GRUBMAN SHIRE MEISELAS & SACKS

Shire clients include Rob-

ert De Niro (Joker” and “The
Irishman”); Drake, who is cre-
ating Sirius/XM and Pandora
audio channels; and Facebook
for its TV program initiatives.
The New York-based attorney
also reps iHeartMedia, Elton
John, “CBS This Morning’s”
Gayle King, LeBron James, pro-
ducer Scott Rudin, Spotify,
Bruce Springsteen and doz-
ens of OTT digital media trans-
actions for talent including
Lady Gaga and David Letter-
man. Shire is convinced “the
consumer doesn’t completely
understand what is about to hit
them” as video streaming plat-
forms proliferate.

X

MARC H. SIMON

SING IT LOUD
Lawrence Shire reps Drake
(above), who is creating
streaming audio channels.

&

JESSE SISGOLD

VICE CHAIR, ENTERTAINMENT &
SPORTS LAW DEPT.
FOX ROTHSCHILD

Simon represents Emily Spiv-
ack for her “Worn Stories” adap-
tation at Netflix; filmmakers for
docu “40 Years of Rocky: The
Birth of a Classic,” licensed to
MGM; and former White House
photographer Pete Souza,
whose book inspired a Focus
Features docu. Other clients

are Full Picture Prods., model-
turned-brand entrepreneur Adri-
ana Lima; Joe Pesci (“The Irish-
man”); and “Knock Down the
House” exec producers Stepha-
nie Soechtig and Kristin Lazure.
The New York-based Simon reps
talent, financiers and content
creators. With hologram deals
landing on his desk, he expects
that Hollywood will “bring back
artists who have passed away
for lucrative live events across
the media spectrum.”

PRESIDENT, CEO
SKYDANCE MEDIA

Sisgold runs point on all deal-
flow across Skydance’s film
divisions while maintaining
operational oversight over the
company’s evolving television
slate. He brokered with Para-
mount a co-financing and mar-
keting arrangement with part-
ner and investor Tencent on
“Top Gun: Maverick,” as well as
Paramount and Hasbro's “Trans-
formers” spinoff hit, “Bumble-
bee.” Similar to the ground-
breaking deal with Netflix

for Michael Bay’s “6 Under-
ground,” Sisgold sold Charl-

ize Theron’s “The Old Guard” to
the streamer. “| believe in the
power of storytelling, and | also
strongly believe in the impor-
tance of partnership and col-
laboration to optimize a great
story for the broadest audience
possible,” he says.

“[HOLLYWOOD] WILL BRING BACK ARTISTS WHO HAVE PASSED AWAY FOR LUCRATIVE
LIVE EVENTS ACROSS THE MEDIA SPECTRUM.” — MARC H. SIMON

DECEMBER 4, 2019 | VARIETY.COM | 147




FOCUS

CHRIS SPICER,
P. JOHN BURKE,
MARISSA ROMAN
GRIFFITH
ALISSA MILLER

ENTERTAINMENT PRACTICE GROUP
AKIN GUMP STRAUSS HAUER & FELD

In the past year the Akin
Gump team closed deals total-
ing more than $1 billion. For
Comerica Bank, it facilitated
$45 million in revolving credit
for Bron Studios’ slate with
Warner Bros. that included
“Joker” and a $40 million loan
credit facility for Lionsgate’s
first season of “Ambitions.”
Highlights also include Chi-
na-related film deals for East
West Bank, including Perfect
Universe’s film slate financing
round for Universal. “It used to
be somebody might come in
and finance one film, but that
market has changed,” Miller
says. “We need to try to fore-
cast what will happen in the
future so we can help our cli-
ents get good deals.”

MATTHEW SYRKIN

KAREN TATEVOSIAN

PARTNER AND GLOBAL CHAIR, MEDIA,
TECHNOLOGY AND COMMERCIAL
TRANSACTIONS GROUP

KEN LEFKOWITZ

PARTNER AND GLOBAL CO-CHAIR OF
CORPORATE PRACTICE GROUP
HUGHES HUBBARD & REED

In 2019, Syrkin and Lefkowitz
consistently delivered major
front-page deals, with Syrkin
negotiating Epix’s first direct-
to-consumer streaming dis-
tribution deal, and Lefkowitz
managing a $3.7 billion acqui-
sition of Sotheby’s. The Epix
deal has cemented the pre-
mium outlet as a force in the
business as it gears up to cre-
ate content. With tech and
data-driven platforms reigning
supreme, Syrkin says estab-
lished media players are at

a crossroads, having to dis-
rupt themselves to adapt in

a world increasingly defined
by Netflix, HBO Max, YouTube
and Disney Plus. “Navigating
this paradigm shift requires
new thinking and tech-spe-
cific expertise from dealmak-
ers versed in accounting for
seismic technological shifts,”
Syrkin says.

EVP BUSINESS AFFAIRS
SONY PICTURES TELEVISION

The 20-year vet reversed

the prevailing deal trend

and negotiated the migra-
tion of the series “One Day

at a Time” from its origi-

nal streaming home on Net-
flix to cabler Pop. She also
closed overall deals with

Phil Lord and Christopher
Miller (“The Lego Movie”),
Howard Gordon and Alex
Gansa (“Homeland”), Michelle
MacLaren (“Breaking Bad”)
and Norman Lear, and set up
the series “The Boondocks”
at HBO Max and “Woke” at
Hulu, as well as “El Camino: A
Breaking Bad Movie” at Net-
flix and AMC. Per Tatevo-
sian, “every licensee at every
turn is restructuring what it
is looking for, whether it’s the
rights they’re taking or what
they're paying.”

CRIMINAL MINDS

The Akin Gump team
works with Lionsgate,
whose critically acclaimed
Rian Johnson film “Knives
Out” stars Daniel Craig
(left), Lakeith Stanfield
and Noah Segan.
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MATT THOMPSON
RUSTY WEISS
RICHARD PETRETTI
STEPHEN FRONK

PARTNERS
SIDLEY AUSTIN

Thompson advised eOne
Entertainment in its $4 bil-
lion acquisition by Hasbro.
Weiss repped Dwayne John-
son’s Seven Bucks Creative on
its Under Armour campaign.
Working with banks such as
J.P. Morgan and City National,
Petretti crafts deals with
innovative financing struc-
tures, like a recent nine-figure
senior revolving credit facil-
ity for an independent produc-
tion company to finance TV
and streaming content. The
firm also boasts San Francis-
co-based Fronk, who repped
Twitch in its $90 million
licensing deal with Activision
Blizzard for worldwide stream-
ing rights of all live matches
and related content for Over-
watch esports league.

MICHAEL WRIGHT

PRESIDENT
EPIX

Responsible for oversee-

ing all facets of original pro-
gramming and distribution
while leading overall cre-
ative and marketing efforts,
Wright has guided Epix into
massive expansion, and this
past year signed a number

of high-profile carriage deals
with DirecTV, Apple Channels,
YouTube TV, Roku and Amazon
Prime Video Channels, while
making a push into original
content. “We're also launch-
ing our new ScreenPix chan-
nels on Xfinity TV, a curated
collection of classic movies,
available to watch uncut and
commercial free,” says Wright.
It recently launched stream-
ing service Epix Now and will
replace Starz and its associ-
ated channels in Comcast

TV packages.

CASEY WASSERMAN

CHAIRMAN, CEO
WASSERMAN

CHAIRMAN
LA 2028

PRESIDENT, CEO
WASSERMAN FOUNDATION

The clients of Wasserman’s
self-titled sports marketing
and management company
range from the NBA's Rus-

sell Westbrook to 11 members
of the U.S. Women’s Soccer
team. He also heads LA 2028,
the nonprofit responsible for
bringing the Olympics to Los
Angeles, for which he bro-
kered a multi-tiered partner-
ship with NBCUniversal in April
covering media, sponsorship
and activations for all Olympic
and Paralympic Games from
2021-28. “We can't predict
what the world’s going to be
like nine years from now and
we're not going to try,” he says
of the 2028 Games. “So we're
going to do everything we can
around the things we know are
going to matter.”
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FOCUS

P NEAT

Budding dealmakers, 36 and under, prepare

for the disruptive challenges ahead

PROFILES BY BREANNA BELL, LATESHA HARRIS, TODD LONGWELL

AND LORRAINE WHEAT

NICOLE BAGOOD

BRIAN FENTY

B
KEVIN GOULD

ASSOCIATE
SHEPPARD MULLIN

CEO
TODAYTIX

FOUNDER
KOMBO VENTURES

Bagood has represented
some of the top names and
brands in the entertainment
industry, ranging from Lions-
gate to BH Cosmetics in her
associate role at Sheppard
Mullin. Some of Bagood’s
recent work includes HBO's
“Sharp Objects” with Amy
Adams, development deals
for Amazon Studios for
Oscar-winner Barry Jenkins’
new series, “The Underground
Railroad,” and, most recently,
financing eOne’s “Queen &
Slim” from Grammy-winning
director Melina Matsoukas
and Emmy-winning writer
Lena Waithe.

MITCH FEDERER

ASSOCIATE
DEL SHAW MOONVES

Formerly the head of busi-
ness affairs and all legal opera-
tion for Kinetic Content (“Mar-
ried at First Sight”), Federer
was recruited by Del Shaw

to spearhead the representa-
tion of Big Fish Entertainment.
Outside the office, he’s mold-
ing the minds of the youth as
an adjunct professor at South-
western Law School in the
entertainment department
and is credited with creating
the only course at a law school
on legal affairs in unscripted
television production.

Fenty co-created the the-

ater ticketing platform Today-
Tix with his friend Merritt Baer
in 2013 at age 27. Now CEO,
Fenty started the company

to bridge the gap in the mar-
ket for transparent, mobile-
first, easy-to-use theater tick-
eting platforms. The firm has
since expanded to 16 mar-
kets across the world, selling
one ticket every 15 seconds to
more than 5 million custom-
ers worldwide, which trans-
lates to more than $300 mil-
lion in sales.

ALEXIS FLEISCHER

FOUNDER, CEO
TIMELINE MANAGEMENT

Fleischer has capitalized on
some of Hollywood’s most
profitable social-media sen-
sations. In five years, the
20-something founder and
CEO of Timeline Management
has raked in a series of deals
with brands such as Revolve,
Tequila Avion, Ciroc, Pretty
Little Thing, Missguided, Oh
Polly, Venmo, Olay Skincare,
Walmart, Garnier, McDonald’s,
Burger King and Claires/Icing
Accessories. In addition to
her work in Chantel Jeffries’
transition from social-me-

dia fame to the music indus-
try, her roster of clients
includes Jojo Fletcher, Anasta-
sia (Stassie) Karanikolaou and
Larsa Pippen.

There’s a phenomenon hap-
pening in the digital space
“right now where you see
influencers that have real
scale [and] can build brands,”
Gould says. His company
Kombo Ventures manages top
talent including Sssniperwolf
and has expanded into brand
development. He launched
the women’s hair brand Insert
Name Here in October 2018
before partnering with dig-
ital influencers Dolan Twins
to launch the fragrance and
scent brand Wakeheart in
July. Both brands and Kombo
Ventures each produce seven
figures in revenue.

GRACE KALLIS

PARTNER
GINSBURG DANIELS

Kallis became the youngest
woman to make partner at an
entertainment firm. “I like my
clients to feel as close to the
dealmaking process as pos-
sible,” she says. “It's import-
ant to me they know what's
going on and why.” Kallis has
secured deals for LaKeith
Stanfield to star in the 2020
romantic comedy “The Pho-
tograph,” directed by Stella
Meghie, and Ryan Coogler’s
new film “Jesus Was My Home-
boy.” Other clients include
Ricky Whittle (“American
Gods”) and Patrick Walsh (“Liv-
ing Biblically”).

JOSH KEESAN

COUNSEL, BUSINESS & LEGAL AFFAIRS
NETFLIX

Netflix's lead production lawyer
handles deals with the stream-
er’s original productions such
as “Let It Snow”; Ryan Murphy’s
“The Boys in the Band”; and
Robert Rodriguez’s “We Can

Be Heroes.”; along with “Sextu-
plets.” He played a key role in
settling the rights deal with
Ubisoft for “The Division” fea-
turing Jake Gyllenhaal and
Jessica Chastain.

SAMANTHA OFFSAY
NISSEN

VP ORIGINAL PROGRAMMING
STARZ

Offsay Nissen oversaw the final
season of hit “Power,” and is
now overseeing the series’
spinoff “Power Book Il: Ghost,”
featuring Mary J. Blige. Her
projects in development are
“Kin,” with Reese Witherspoon’s
Hello Sunshine, and the wres-
tling drama titled “Heels” star-
ring Stephen Amell (“Arrow”).
“As Mr. Rogers said, ‘TV has
the power to create a commu-
nity of the entire country,”

says the exec.

A

JASON REJEBIAN

SENIOR ASSOCIATE
ACF

Rejebian is credited for his role
in assisting eOne’s acquisition
of New York-based production
company Blackfin. The out-

fit continues to run under CEO
Geno McDermott as a premium
label and production com-
pany with eOne. Rejebian also
advised IAC on the sale of Elec-
tus and Artists First to Propa-
gate Content, allowing Electus
to retain the rights to many of
its shows and formats.

RYAN WEBB

ASSOCIATE
GREENBERG GLUSKER

Webb is already being eyed
for the role of equity part-
ner at Greenberg Glusker. His
entertainment client list has
grown exponentially, with
Webb counseling Cross Creek
Pictures on David Ayer’s “The
Tax Collector” and Aaron Sor-
kin’s “The Trial of the Chicago
7" with Eddie Redmayne and
Joseph Gordon-Levitt, this
year. Webb counsels Patriot
on “Prisoners of the Ghost-
land” with Nicolas Cage, and
has single-handedly brought
in hundreds of thousands of
dollars in new business for
the past two years, a rare feat
for a lawyer his age.

RANA ZAND

HEAD OF DIGITAL, TALENT MANAGER &
PRODUCER

BRIAN SOKOLIK
VICTORIA BACHAN
AMRON LOPEZ

TALENT MANAGERS
AUTHENTIC TALENT AND LITERARY
MANAGEMENT

Authentic established its dig-
ital department in 2017, and
the lead team has gener-
ated approximately $25 mil-
lion in revenue. Highlights
include Zand setting up mod-
el-turned-actress Barbie Fer-
reira in her first major role

in the HBO series “Eupho-
ria.” Sokolik, Bachon and
Lopez handle an array of mul-
tiplatform social-media stars.
Sokolik’s clients include the
Dobre Bros. (65 million fol-
lowers); Bachan established a
direct-to-retail line at Claire’s
for Doug the Pug, with year-
to-date worldwide sales of

$7 million. Lopez has set up
brand deals for clients includ-
ing Olivia Rouyre (Sephora).
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